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Movéoeg 4
A3 p1Oel TNV 0TOGTOA

va owyepiletan ta
Movéoeg 4

droiknomng eivon n avdivon ko
o0 Ko NG OlyEeipiong TV

Movéoeg 4
OtNTOG EVOG ATOLOV, TO AVOOEIKVOOLV
Movdéoeg 4

A.6  XOppwva pe to Ma 10 VoL 1KOvomotnfovv 01 KOWOVIKES aVAYKEG,
Oa mTpEmel TPoNYOLHEVDG VA ExovV tkavomomBel oe kdmoto Pabud ot
avAYKES avay VOPLOT|G.

Movéoeg 4

XTI TOPUKAT® TPotaocsls, omd A.7 péypr kou A.10, vo ypawyetre oTto

TETPGOL0 oag TovV aplBud TG TPOTUONS KOl OITAM TOL TO YPAUUO TOV
OVTLOTOLYEL 6TT) CMOGTI] ATAVTNON).
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A7

A.8

A9

B.4

[Tolo amd T TapoKaT® dev TEPIAAUPAVETAL GTOVG TOPAYOVTES VYIEIWVIG
1N dwetpnong tov Herzberg;

a) O1 SampocOTIKEG GYECELS TOV EPYOLOUEVOL HEGO OTNV ETLYEIPTON.
B) H oryovprd mov ausBdvetan otn dovierd tov o epyalOpeEVOG.

v) Ot mpoontikég enaryyepotikng eEEMENC.
d) O tpdmog emonteiog ard TOV TPOIGTAYL

Movdéoeg 6

H petapopd towv mpoidviemv ota onugio TOANG
o) 6TO management

B) oto marketing

Y) o1 d101KN 6N TOANGEDV

d) ot dloiknon Topaywyng

tepthapfaveron:

Movéoeg 6
M eniyeipnon givon o av:
o) TKOVOTIOLEL TOL GUUPEPOVTO. TOV OLLAOMY GLUPEROVTOV TOVG
B) ueyrotomoiei To kKEPSHOG T
Y) EMTLYYAVEL VYTIAT-A
Movdéoeg 6

v AvBparivov 1Topov
[Tpoypappaticpov

Movéoeg 8

: norov O1KOVOUTKOU GUGTILOTOG;
Movaoeg 10

EQOPLOCTEL UE TOV 1010 TPOTO OF

Movdéoeg 12

Movéoeg 8
B) oyedaopog g Tapaywyng.
Movéoeg 8
Noa weprypdyete T1¢ factkég myEG SVVOUNG TOL NYETT.
Movdéoeg 12
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